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 本稿は、Tim Cross による茶道とナショナリズムとの関係についての論述を検討し、近
代日本における文化とナショナリズム批判との関係について考察することを課題とする。
主な検討対象となるのは、彼が 2009 年に書いた論文“Japanese Harmony as Nationalism : 









































































Tim Cross は 2009 年に書いた論文“Japanese Harmony as Nationalism : Grand Master 


























































































































































































































                                                        
5 Kokutai no hongi presents an overview of the national entity of Japan and how that national entity manifests itself 
in history. The founding of the nation is framed by references to earliest legends recorded in the kojiki and 
nihonshoki ,thereby reinforcing a Japanese belief in their Unbroken imperial line The sacred virtues of the Emperor 









































tea、ceremony ,performance を用いているが、岡倉は teaism を使用した。ここで、Tim
の tea は、岡倉の teaism と同じ、茶道とイコールと考えられる。つまり、茶の哲学的側面
である。これは、『茶の本』第二段落の冒頭で「The Philosophy of Tea」という言葉で解


































































































































































































































































































































                                                        
6 「The publication details of various versions oh Kokutai no hongi convey the intensity of this 
policy to use educational structures to disseminate an orthodox understanding of Japaneseness . 
However, it is also important to note the co-operation of the private sector in this government 
initiative to distribute an official definition of what constitutes authentic Japanese identity。」
と「in addition to the wholesale reproduction of Kokutai no hongi , selected extracts were included 








































































































































































































（Tim 2009：78）。日本軍による 1937 年の南京での残虐行為は、世界的非難を招いた。こ
の非難を体系的に退けるために、当時の日本政府はキャンペーンをおこなった。このキャ
ンペーンを契機として、ツーリズムは、戦争を支えるプロパガンダの重要な一環になって

















                                                        
7 When the ideal of a distinctive national culture appeals to the Japanese state as the central and definitive authority , 
that political entity functions as both the source of legitimizing power and the destination of desires authenticity.  
Once cultural practices are defined by and located within this cycle of national authority , cultural nationalism 












と比べた。ここで、Tim が言った popular という言葉に注意しなければならない。popular
の普通の意味は人気であるが、社会学の中で、popular の意味は人々に対するということ

















↓            ↓―――――→①国家神道     ②民間神道 
前近代       人類は一家 
















































































































                                                        
9玄々斎（1810－1877）は、裏千家 11世家元である（田中 2007：3）。 
10 Harmony  between god and man , harmony between man and nature and mutual harmony among Japanese 
citizens are the foundation of a relationship between harmony and truth .The martial spirit is an integral part of this 
Japanese harmony , and the sovereign and his subjects are united in one somewhat vaguely defined truth  



































                                                        
12 An article by one of the association’ｓ founding members , Arai seiichirouu , printed in the magazine Japanese 
Propaganda Culture Association , suggested that professional advertisers wished to help the government promote the 
aims of the war and at the same time “cleanse themselves , ” after having been steeped in the lowly work of 



































                                                        
13 The fifteenth generation Urasenke Grand Master create an impression that the ‘Peacefulness 
through a bowl of tea campaign was the result of this considerable reflection on the nature of 











































































































                                                        
14 As the friction over Japan-US trade policies intensified from the eighties , the iconic presence of tea became an 
asset that could be internationally deployed in ongoing public relation skirmish（Tim 2009：121）。 
15 In the late eighties , after two years of being in Kitakyushu tearooms , two tenets of tea commonsense became 
obvious : tea is purely cultural ; and the sixteenth century tea master Sen no Rikyu was merely an aesthete , innocent 
of political and commercial activities . What has been presented here in this historic account of  how tea was 
implicated in the formation of wartime Japanese subjectivity contradicts that tearoom talk and its ideological 
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